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Farm and Awman ,.. *ir»»p/« tmd ... horust.
Most advertising tries to bt. Most ad- ttrtiting talks honestly about why you thauld buy certain products or tervict*, or thop in a ctrtain ttort. It taUct in a eom~t pttitiit way—&MOUM ad»trtiting it tk*•wet <jf our frit, eompditi* tconomit iy* ton. But it talk$ in a nici vxty Kki on* food pmon to onothtr.

Sure, tomt advertiling ihout$. Son* advertising is loud and vulgar. Some ad­ vertising, a very little bit, wr deceitful. Lik* icnu talesmen you may have met. Or like tome politicians.
Still, would you want to eliminate II tale*men?_Qr give up fret political 'ettpnttiont
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