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W.T. Grant’s Torrance Opens Tomorrow

QUALITY WORKMANSHIP, P n | e ‘Natlonw ide Firm to

Grants Famous For Low Prices And Sound, QuaIIIy Merchandise, Says Vlce President | Stage Ribboncutting

“
Sure we drive for low = sacrifice of sound quality,” W. T. Grant Company m- president; rlvfmf' the com- Values.” manship and style as the

pric es . . 747_!)\11”11&7\\( r “d‘t »g,‘lurz : lhu.sr did J. l,uth(' }\mos, _rec lm and mor(hdnfhxo \% 1(9 _pany \l()gdl‘l “Known for He listed .quality, wm'k- foremost consideration in
< oy =R P o weiie ot (T HIghway ore
’ Lhis ¥ A y ¥ 4 ) f " g £ ; X |
) 4 Fa i , B 5 . 3 v ) v |

lines of merchandise for
Grant counters. The com- ; ' ; : m oA ‘
irant counters, The com Grand opening of the beautiful new W.T. Grant's
pany 'is always striving to : R "
incorporate the best pos- stoge, scheduled for tomorrow in the Pacific Plaza Shop-
sible materials and work- ping Center at the corner of Calle Mayor and Pacifie
: manship in every single Coast Hwy., is the latest such ceremony in a history
# item on the market, but at that dates back more than 55 years and includes some
prices comfortably helow
. GREEN those chargedl by others.
 STAMPS (Continued on Page 6B) William T. Grant, currently chairman of the board
of the nationwide chain of stores, opened the first store

’ ® : : SR in Lynn, Massachusetts, in 19086. In 1960, sales:-volume
There S a R;‘/ Orld Of S&Vlngs , ~ R oxceeded the half-billion mark for the first tinfe.

: \ The stores are family-type establishments, selling

\ : merchandise lines for women, for men, for children, and

at the New Gra nts ; for the home. Prices generally range up ta $5, but with

o =Y some items ranging in price up to and above $100. Typ-

oFo . i : ical of the company's merchandise assortment expan-

PaCIflc plaza Shop plng Center ' gion: On February 1 of this year, the company presented

A ; : its own brand line of white goods, including refrigera-

‘ tors. freezers, washing machines, dryers and other ma-

DUOR BUQTER SR T jor appliances in 150 of its larger gtores in 22 states.
w : i g Lo : & ' While most sales are for cash, the credit. gervice,

878 such stores.

including 30-day charge account, is a\ ailable in all stores.
The Grant Company was the first in"its field to insti-
~' tute a successful consumer credit program. It was
LOUIS C. LUSTENBERGER, started in 1947.

e« « Grants' President 1960 sales, which totaled $513.000,000, registered a
» new all-time high for a year. Except in 1932, 1938 and
1949, the company has hatl a sales increase every year
of its 54-year history. The company has earned a profit

and paid dividends in every year of its history.

EXPANSION
The company is maintaining a steady program of

expansion. In recent years, the program has been di-
rected almost entirely to shopping center stores that
offer retailing opportunities in the suburbs. The com-
pany bpened its first shopping center store in 1941
when the shopping center concept was in its infancy.

TERRIFIC BARGA'NS IN | - | .. The company was among the very first to recognize the
“Granf Maid" ELECTRCAL 8 ‘ | : X significance of the budding retail t.rond ‘t‘o 1hL: .\"uh‘url‘\.\'.

The fact that 481 of the company’s current 878 stores

"Rosednl'le" BATH TOWEL : . APPL'ANCES ! . Ak 3 are lb('ated in shopping centers attests to the company’s

1 : ‘ o . convieti hat it must follow its customers as popula-
» " H AUTOMATIC IRON, st ! ST ol nviction t
A "Grant Maid" Exclusive N steam or dry, weighs a mere g,y NGW AND SAVE i » . tion patterns develop.
/4 Ibs. Heat-control dial for all fabrics assures you 4 W. T. GRANT - * T 1680, ¢} | 78 1 {
Big, thick and thirsty jumbe safe and satisfying results.” AT W. T. GRANT 9 n 1060, the company opened 78 new Sslores an
2 Ay Regu"" 1.00 " + +\ Board Chairman remodeled 13 more. It closed 15-units. Thus far in 1961,

’

:::r:o::; “;'llarl:“ By::‘f:fm AUTOMATIC TOAS.TER.- features new light-to-dark ' ‘ ! ; the company has opened 14 néw stores, all in shopping
screen print featuers favorite selector, Thermo:tatic heat co.nfrol Pops up ‘one Oof G A ; centers. It has 53 more under construction for,opening

two slices of toast. Chrome-finish. this vear. This past March, the company opened 13 new
stores, six of them on one day. L. C. Lustenberger, Grant

decorator colors on white,

Top values! ’ : , §  6-QUART COQKER-FRYER, has an easy-clean alumi-

num lining; basket insert. Thermostat controls: heas: Company president, pointed out that these stores, In

staffing alorte, provided (00 new steady jobs: and 300

HAND TOWEL , . | . Peek-through glass cover. | ' ; - , g
: gty (b b B S e ¢ B g ‘ R part-time jobs, as he made the comment that “recessions

cannot last very long if all America makes up ite mind
to do something about it.” \

This attitude is typical of the ('nnnn'm‘\*'s philosophy
and accounts in great measure for the terrific momens
tum generated by the company during the 50's and cons
tinuing into the decade ahead.

, The company employs 39, 000 people on a year-round
hasis, with a peak of approximately 49,000 in December,

In addition to its domestic operations, the company

J. L. KNIES owns controlling interest in Zeller's Ltd, a Canadian

+ + « Merchandise V.P. chain operating 80 stores similar to Grant stores,

MODERN POLE LAMPS
ARE EFFICIENT

NIRRT Y , . EVERYBODY'S TALKING

decorative touch plus need- Regular 9.99

od light. Handsomely styled

in cocoa; black or black with

multi-color bullets, All fea- \ 88 :

ture brass poles. For a mod- ' 0

ern note in living rooms, di-
nettes or dens, buy now and
save,

GRANTS EVERYDAY
LOW PRICES ON

FREE SAVE 3 FINE COTTON DRESSES

®* BALLOONS “’ Tremendous assortment of fine 80-square per-
2 AYS ‘ c.llos o& drip-dry c:ﬂ:ns in coat or sh’;-m

¢ ’ styles. Gay prints, checks or plaids in a colorful
GIFTS FOR THE GRANTS’ LOW PRICES vatiety to brighten life at home or shoppin

HOMEMAKER ARAL hours. Sizes for misses, 12 to 20, Women's ha
sizes, 14//; to 24!/, Save now!
* FREE RIDES % }/

Bring the Family ; —
and Have Fun GKeerv »«AMPS TR

Store Hours: Open Monday, Thursday and Friday Nights

\

' OFFER STAMP PROGRAM—W, T, Grant ner Calle Mayor and Hughwa 101, discusses
;2\;33:%;&":22: w ' G n A Compan! began local distribution of S&H the added value now offered éran{ customers
o W P Green Stamps at all western stores last with Merschel Jones, district manager of
month, Above, Jerome Vanduch, manager of Sperry & Hutchinson, distributors of Green

the Torrance Grants which opens tomorrow Stamps.

5017 PACIFIC COAST HIGHWAY AT CALLE MAYOR (Next fé South High) ‘ at the Pacific Plaza Shopping Center, cor-

/




