
Jim Dandy Offers New Market Concept
'Relaxed Shopping 
Delights Patrons

An entirely new concept in supermarket "design for 
convenience" awaits shoppers at the newest and finest Jim 
Dandy market, Sepulveda Blvd. and Hawthorne Ave., West 
Torrance, which is staging its grand opening this weekend.

Not only is the.new store building the largest and most 
attractive in the Jim Dandy chain,
it has been laid out entirely on 
the principle of providing the ut­ 
most in relaxed shopping conven­
ience. 

From its 20 lamp-marked pro-

freshest and crispest of vege­ 
tables and fruits.

Another step and the shopper Is 
attracted by the latest of Man­ 
ning's famous bakeries.

When all purchases are finally 
collected conveniently into one of 
Jim Dandy's new roller-type 
carts, they are wheeled to one of 
eight low blue and pink, Specdce- 
type checkstands. 
Speedy Checkout

The purchases are laid out on 
a revolving tray while the order 
is swiftly rung up on a modern 
automatic cash register.

As the customer walks through 
one of the automatic "out" doors, 
a box boy carries her purchases 
to the car and neatly stows them 
away.

While inside the market, tho 
shopper has enjoyed perfect 
temperature controlled by the fin­ 
est of air conditioning systems 
and basked in the soft illumina­ 
tion provided by 18 banks of

unique blue" o^vVna^ng^g^pol-tico^fluorescent lights and countless 
and its unbroken glass front. [spotlight! for special effects.

eery display areas to its especial­ 
ly illuminated 90-foot self-service 
meat counter, the store ha§ been 
designed for step-saving comfort.

Representing approximately a 
$750,000 investment, the market 
encompasses 28,200 feet overall, 
including 18,000 square feet of 
display area. 
For Shopping Pleasure^

From the time the customer 
drives into the 400"-car black-

rnent when one of Jim Dandy's 
scores of box boys load her pur­ 
chases into the auUx everything 
is geared to make the shopping 
trip as pleasurable as possible.

When the shopper leaves her 
car, she is struck with the almost 
incredible beauty of the lichen- 
stoned front of the building, its

She steps through one of the 
automatic "in" doors and she is 
inside the grocery display area. 
There are no bothersome "one­ 
way" gates to pass.

At her left, she cashes a check 
with no inconvenience at the spe­ 
cial booth provided for that pur­ 
pose. She will not be further de* 
layed at the checkstand. Empty
bottles will also 
this location.

be returned at

Ready to shop, she has several 
thousand items scientifically ar­ 
rayed at fingertip reach.

Gorgeous non-glare pastel col­ 
ors, especially selected for Jim 
Dandy by a noted color consult­ 
ant, make for a light, airy, pleas­ 
urable shopping atmosphere.
Adequate Aisles

Eight-foot-wide aisles in the 
central grocery department elim­ 
inate congestion, and all mer­ 
chandise is attractively displayed

The customer has rolled her 
cart easily across the special 
vinyl flooring and enjoyed the 
quiet shopping atmosphere pro­ 
vided by the acoustical tile ceil­ 
ing.

During her shopping tour, she
has been pleasantly entertained 
by soft music circulated through­ 
out the store by the market'i hi- 
fi broadcasting system.

The market building was de­ 
signed for Jim Dandy by Miller- 
Roycr-Kite, AIA.

It .was "constructed for con 
venience" by Ernest Hahn, wide­ 
ly known builder.

The New Jim Dandy Market at Sepulveda Blvd. nnd Hawthorne Ave., largest and handsomest in the Jim Dandy chain.

within 
Jim

easy reach. 
Dandy's first ieif-service

liquor department lines the east 
side of the building in a , five- 
tiered, tempting array.

Across the back of the market 
is a selection of the choicest and

Store Decorated 
By Arizona Rock

Lichen rock, impoiffd   , 
ly from Arizona, fl"ror;it< 
wide front of the newest Jim Dim 
dy market at Sepulveda and 
Hawthorne Aves., Torrance.

Presenting a spectacular ap­ 
pearance, the expensive light-re­ 
flecting rock is decorated with 
living moss growth.

Selected by Jim Dandy archi­ 
tects because of its natural beau­ 
ty, the rock must be watered week-tenderest cuts of Jim Dandy's 

famous Bonded Meats.
Low-lying, light blue frozen attractive green moss. 

food display cases stretch length-

ly to assure proper growth of the

wise across the center of 'the 
building. A step away is the 20- 
door, automatic-closing, refriger­
ated dairy product cooler. 

Along the west side are mir­
rored "wet racks containing the

MODERN VANE
SAN DIEGO, Calif, 

new weather vane on
1   The 
top of the

Charles E. Hunt residence is 
topped by a replica of the Explor­ 
er, America'1 first earth satellite.

Spacious and inviting, the interior of the n e wJim Dandy Market seems to beckon to shopper*

Other Shop| 
Will Follow 
New Market

Torrance's new Jim Dandy mar­ 
ket is located in the heart of a

w 7 \i-acre shopping district 
which will soon house a branak 
of the Bank of America, a drvrf 
store and several other shops.

Expected to be completed with­ 
in the next year, the shopping 
center will contain 100,000 square 
feet of total building development.

Bounded by Sepulveda, Ocean 
and Hawthorne Aves., the retail 
district is situated on a portion 
of the historic Del Amo ranch, 
nearly adjacent to the huge 
Broadway-Sears Del Amo Shop­ 
ping Center now under constnA 
lion.
Bank and Other Shope

The two sxirburban retail cen­ 
ters are expected to serve hun­ 
dreds of thousands of shoppers 
from a wide area.

The Bank of America is expect­ 
ed to start work soon on their 
branch building in the Jim Dandy 
center.

A number of service shops will 
be built adjoining the new druf 
store. 9

The entire center has been 
blacktopped to provide parking 
space for 400 cars.
Eleven Supermarkets

The site was purchased by the 
Jim Dandy Division of Lucky 
Stores, Inc. from Kelly-Mullen. 
The Coldwell Banker Co. has 
been named leasing agent for the 
development.

The fast-growing Jim Dandy or­ 
ganization presently operates 11 
supermarkets in Los Angela* 
County and is a division of Luc^ 
Stores, Inc., which in turn oper­ 
ates some 95 stores in California.

AN EXCLUSIVE PREMIUM QUALITY BLEND OF THE WORLD'S FINEST COFFEES! RICH, DELICIOUS AND FULL-FLAVORED! 

. . . UNCONDITIONALLY GUARANTEED TO BE THE FINEST COFFEE YOU HAVE EVER TASTED! SOLD EXCLUSIVELY AT 

JIM DANDY MARKETS! BUY TODAY WITH JIM DANDY'S USUAL MONEY BACK GUARANTY.

JIM DANDY INTRODUCES

LUCKY PREMIUM 
QUALITYCOFFEE

SPECIAL INTRODUCTORY PRICE

THE FINEST COFFEE YOU CAN BUY!
A SKILFUL BLEND OF THE FINEST CEN­ 

TRAL AMERICAN COFFEE BEANS . . . 

RICH, FULL-BODIED AND FLAVORFUL . . . 

COMBINED TO PRODUCE THE MAXIMUM 

N COFFEE GOODNESS! PERFECTED AFT 

ER MANY YEARS OF RESEARCH TO 

PROVIDE THE FINEST COFFEES AVAIL- 

AILI ANYWHERE. PACKED IN VACUUM, 

GAY, BRIGHT, RED CANS TO ASSURE 

TEMPTING FRAGRANT FLAVOR.

PACKED BY LOCAL ROASTING PLANTS 

EXCLUSIVELY FOR JIM DANDY . . . PRO­ 

VISIONS ARE MADE FOR COFFEE TEST- 

ING BY SKILLFD COFFEE TASTERS TO 

ASSURE YOU OF CONSISTENT, EXCEL­ 

LENT FLAVOR AND HIGH QUALITY . . . 

OUALITY THAT RATES WITH THE HIGH- 

1ST GRADE COFFEES BUT PRICED FAR 

BELOW. YOU, TOO, HAVE DISCOVERED 

THE KEY TO BETTER COFFEE FLAVOR.


