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BETTER FOODS — A new |
| step aimed at bringing still |
better processed foods to al-|
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includes both visitors and city
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well-known man with the | endowed professorship “to fur-| nique for preserving perish-! more comfortable and will

brushes. In recent years, how-

| ther research and graduate!able foods in glass containers
ever, marketing firms

maintain their interest longer
have | work in food preservation.” It | by heat processing. The pro-

when gazing down, Mr. Stone

al(‘ smen Sell 83 Billion Y

cess is generally known today | believes,

“I've long noticed that peo-|

arly
C
-

and his latest design
backs this contention

The Hallmark
Manhattan's famed upper Fifth
Avenue offers the sidewalk
viewer a double feature:
through the two-story twin|
archways, he may look in on
the current exhibition being
shown in the permanent art
gallery on the lower level. The
gallery, to open in May, is be-|
ing hailed as a unique combi-
nation of art and commerce

Gallery on

THINGS TO COME — An-|
other food product to come m‘
aerosol cans: a self-mixing
chocolate syrup, now being in-
troduced in a limited number
of cities . A new wrinkle in
beach towels for the coming
outdoor season is a terry cloth
number that has a zippered,
waterproof “pocket” built into
the end for carrying your
keys, lotion, sunglasses and
such A line of pen-shaped \.
gadgets that emit a choking
tear gas-like spray to drive off
molesting people (possibly ani-

 FAMOUS FOR
QUALITY

4411 W. SLAUSON,
LOS ANGELES

MORTON FROZEN

ALL VARIETIES -~ SAVE 47¢

1 OZ
PKGS.

THIS WEEK'S FEATURE
“SALAD FORK"

HOW THE PLAN WORKS:

One piece (knife, fork, etc.) will be offered
each week for five weeks . . . you may
purchase one piece for 19¢ with each
$2.50 purchase. If your puuhm is $5.00

. you may purchase 2 pieces . . . No

lnml )
|9IE€E

WITH EACH
T
"‘l'd, @J"“

$2.50
PURCHASE
NO PURCHASE NECESSARY FOR COMPLETER PIECES

EXCLUSIVE
OF LIQUOR,
TOBACCO OR

MILK PRODUCTS

Our weekly plan will continue for two periods ., . . this

COMPLETE PIECES
AT MORE THAN
50% OFF,

will allow you 1o complete even the largest of place ser

tings. (liquor and milk products purchases excluded.)

mals, too) has gone to market. |
| The lever-operated devices can
being called “penguns

Endless boom . lh‘ll’nlli
automotive circles are buzzing
with a continuance of the op-
timism of the past two years,
in both of which car sales were
close to 7 million more, Only
now they are downright fever-
ish over the prospect—a dec-
ade ago it would have been
considered fantastic of sell-
ing annually $8 million cars,
possibly this year. Although the
more conservative of industry
observers were expecting a dip
in car sales in 1964, the fig-
ures are running strongly to |
the contrary. Up to last week,
4 million cars of the current
model run had been turned
out — a figure not reached
until March 8 a year ago
Pl

BITS 0’ BUSINESS Sales
of carpets this year are ex-

pipes, a tobacco firm is pack-
aging a pipe mixture in pink-
colored cans
for federal
speed-up in payments to vet-

pected to rise about 10 per
cent over last year
its wares at females who have
turned from cigarettes to

FAM
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7-BONE ROAST

LIBBY’S FROZEN

LOS ANGEI.ES

CHUCK

RENSHAW BLVD,,

SAVE 26¢ 39“

FRUIT PIES

ALL VARIETIES

LIBBY'S SEASONED

VEGETA

with Pearl Onions * P
in Cream Sauce * Corn * Peas and Tomatoes — Save 16¢

BLES

with Celery

erans pushed total personal in-
Aiming | comes for the nation in Febru
ary to an annual rate of $478.7
billion

Leg-

SAVORY -NUTRITIOUS

STEAK

0-BONE ROAST save 10 59» BONELESS

RIB ROAST

BONELESS CORNED BEEF
GROUND BEE

BULK BREAKFAST SAUSAGE @ McCOY'S BEEF SAUSAGE

SAVE 33c4

Select Pak Buttered BEEF or VEAL STEAKS,
OH BOY CHEESE PIZZA - 93 ounce
OH BOY CHEESE PIZZA - 18 ounce .
OH BOY SAUSAGE PIZZA - 93 ounce
OH BOY PEPPERONI PIZZA - 19 ounce
RED'S BEEF TAMALES - 8 Count Bag

(uu d('n ( hv( L list

1 In|v dress your ln\\n with some kind of humus
and feed a complete plant food—or start a lawn if you
don’t have yours in yet

2. Lift and divide your chrysanthemums. Or you
can get the rooted cuttings from your nurseryman
and set them out in good soil

3. Set out dianthus in light soil, in full sun. It
is good to work some agricultural lime or gypsum into
the ground first. Just dust enough over to “flour” the
planting area

4. You can get carnations in plant bands and
usually there will be either pictures of the carnation
you'll get from the plant or there will be actual car-
nations for you to inspect at most nurseries.

5. For part shade areas, now's the time for the
English Primrose. These you should buy while in
flower. You can see what color you're getting and it
(ln('\nl hurt them a bit to be moved \\hll(‘ in l)lnnm

For Classmed
Results

A pay boost
employes and a

PHONE
“’| FA 8-4000

FAMOUS roa'i
VARIETY

2121 W. 182nd ST,
TORRANCE

0-Lamb

BETTER WITH
ADOLPH'S

SAVE
30¢ LB.

39:

NECK 69‘.

MEAT

STANDING

4.5-6 RIB  Save 29¢ Ib.

McCoy’s Round
Cryovac Brisket

SAVE
20¢ POUND

FRESH
GROUND
HOURLY

SAVE
48¢

3:99:
2 1\FR

':l' S:u:s 59c
3%

8-IN.
PIES

SAVE 6¢
SAVE 10¢ 3 79C
SAVE 10¢ 49¢
SAVE 9¢ 89¢
SAVE 1¢ ., 896

BIRDSEYE FROZEN

“LUBOV” Charcoal Filtered

VODKA

“OLD WATERFALL"

BONDED — 100 PROOF
Q KENTUCKY STRAIGHT

- BOURBON

FINER
VODKA 98 o 98
AT ANY Distilled
PRICE Fifth an Fifth
Bottled
in
33::' Kentucky

“KENTUCKY GOLD”

KENTUCKY STRAIGHT

WHISKEY

86
PROOF

Sour Mash
QUART
OUR LOW PRICE

95

ESPECIALLY s
LIGHT

“E. L. CANADIAN”

IMPORTED CANADIAN

WHISKEY

Van de Kamps.

RED TULIP

SPECIALS

THURS S UN.
FEB. 27-MARCH 1

Maple Pecan, Chocolate
Chip, Almond Ice Box
COOKIES 37¢

BLUEBERRY MUFFINS
33¢

ENGLISH JAM TARTS 33¢

69:

69; |

|

g Loy ),
— Chopped o Leaf
* PEAS & carkots =+ say I
* BUTTER BEANS TR
* POTATO PATTIES
Regular Pkg, L




