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Door-to-Door Salesmen Sell S3 Billion Yearlv
By RFYNOLDS KNIGHT
Like the swallow returning 

to his northern nesting 
grounds to woo a mate, the 
door-to-door salesman will, in 
the next month or so. move his 
selling efforts into high gear 
And there's little question as 
to the success of this market- 
in e method annual sales vol- 
u now totals S3 billion.

iple who might assume 
th.s type of enterprise virtual­ 
ly died out with the cigar-store 
Indians and Mi«;«;~v - I 
boats would, of course, be 
quite wron>;. D«

tried a number of new items, 
such as rues, draperies and 
men's footwear. Phonographs 
and records also are being of- i 
fered | 

Door-to-door marketing is by | 
no means a certain success for > 
all firms who enter the field. 
Larger companies having solid 
financial reserves can JTford 
to undertake it. But smaller ', 
ones may end up in trouble: 
"wiseacre"' salesmen and infer­ 
ior merchandise can put them 
in bankruptcy.

BETTER FOODS   A new
ing has shown an amazing re-' S * C P aimed at bringing still
cilience to depression periods, 
and currently it continues to 
thrive at a time when the na­ 
tion is. in most sections, pros­ 
perous. Volume this year may 
rise 5 per cent over 1963.

TRADITIONAL products in­ 
clude housewares. magazines, 
cosmetics   and there's that

better processed foods to al­ 
ready well-stocked pantry 
shelves has been jointly an­ 
nounced by the University of 
Massachusetts and the Glass 
Container Manufactures Insti­ 
tute. Inc.

The Institute iGCMIt will 
provide major support for cre­ 
ation at the t'niversitv of an

well-known man with the ! endowed professorship "to fur- 
brushes. In recent years, how- ( ther research and graduate ' 
ever, marketing firms have j work in food preservation." It I

will be known as the Nicolas 
icqt Appert Chair of Food Sci­ 
ence and Technology.

The Chair, according to the I 
joint announcement, will make ' 
it possible for "a highly qual­ 
ified professor to devote his 
efforts to increasing the funda­ 
mental knowledge of color, 
appearance, acceptability, nu­ 
tritional value and mictobiol- 
ogy of food products, particu­ 
larly those foods packaged in 
glass containers."

THE ANNOUNCEMENT add-
ed that "to the best of our 
knowledge this will be one of 
the first endowed professional 
chairs in food science and tech­ 
nology in the I'.S."

GCMI has maintained food 
research fellowships at the 
University of Massachusetts for 
the past 'i years.

The new professorship ii 
named after Nicolas Appert, 
French inventor of the tech­ 
nique for preserving perish­ 
able foods in glass containers 
by heat processing. The pro-1

r»-:>s is generally known today 
as canning

EYES HAVE IT Don't look 
up: look down. This somewhat 
revolutionary advice is offered 
to designers of display facili­ 
ties by the noted architect. Kd- 
ward Durrell Stone.

For many years, sophistica­ 
ted "city slickers" have been 
quoted as saying it is easy to 
«.pot a tourist because he is 
forever craning his neck to 
view the city's skyscrapers. 
Not so. or at least not so any­ 
more, says Mr. Stone, and he 
includes both visitors and city 
dwellers in his exception.

"I've long noticed that peo­ 
ple are much more inclined to 
look down rather than up. 
Pedestrians everywhere stare 
down into building excava­ 
tions," says Mr. Stone.

BOTH PHYSICALLY and
psychologically, people are 
more comfortable and will 
maintain their interest longer 
when gazing down. Mr. Stone

believes, and his latest design 
backs this contention.

The Hallmark Gallery on 
Manhattan's famed upper Filth 
Avenue offers the sidewalk 
viewer a double feature: 
through the two-story twin 
archways, he may look in on 
the current exhibition being 
shown in the permanent art 
gallery on the lower level. The 
gallery, to open in May. is be­ 
ing hailed as a unique combi­ 
nation of art and commerce.

THINGS TO COME   An­ 
other food product to come in 
aerosol cans: a self-mixing 
chocolate syrup, now being in­ 
troduced in a limited number 
of cities ... A new wrinkle in 
beach towels for the coming 
outdoor season is a terry cloth 
number that has a zippered, 
waterproof "pocket" built into 
the end for carrying your 
keys, lotion, sunglasses and 
such ... A line of pen-shaped 
gadgets that emit a choking 
tear gas-like spray to drive off 
molesting people i possibly ani-

Garden Checklist
mals. too) has gone to market 
The lever-operated devices can 
being called ' penguns "

Kmlless boom' . . . Detroit 
automotive circles are buzzing 
with a continuance of the op­ 
timism of the past two years, 
in both of which car sales were 
close to 7 million more. Only 
now they are downright fever­ 
ish over the prospect a dec­ 
ade ago it would have been 
considered fantastic   of sell­ 
ing annually SB million cars, 
possibly this year. Although the 
more conservative of industry 
observers were expecting a dip 
in car sales in 1964. the fig­ 
ures are running strongly to 
the contrary. I'p to last week. 
4 million cars of the current 
model run had been turned 
out   a figure not reached 
until March 8 a year ago

BITS <V BUSINESS   Sales 
of carpets this year are ex­ 
pected to rise about 10 per 
cent over last year . . . Aiming | 
its wares at females who have 
turned from cigarettes to I

1. Top drrss your lawn with some kind of humus 
and feed n complete plant food or start a lawn if you 
don't have yours in yet

2. Lift and divide your chrysanthemums. Or you 
can get the rooted cuttings from your nurseryman 
and set them out in good soil.

3. Set out dinnthtis in light soil, in full sun It 
is good to work some agricultural lime or gypsum into 
the ground first. Just dust enough over to "flour" the 
planting area.

4 You ean get carnations in plant bands and 
usually there will he either pictures of the carnation 
you'll get from the plant or there will be actual car­ 
nations for you to inspect at most nurseries.

5. For part shade areas, now's the time for the 
English Primrose. These you should buy while in 
flower. You can see what color you're getting and it 
doesn't hurt them a bit to be moved while in bloom.

pipes, a tobacco firm is pack­ 
aging a pipe mixture in pink- 
colored cans ... A pay boost 
for federal employes and a 
speed-up in payments to vet­ 
erans pushed total personal in­ 
comes for the nation in Febru­ 
ary to an annual rate of $478.7 I 
biilion I

For Classified 
Results 
PHONE

FA 8-4000

FAMOUS FOR 
QUALITY

FOOD

F AIR
4411 W. SLAUSON, 

LOS ANGELES

FAMOUS FOR 
LOW PRICES

5472 CRENSHAW BLVD., 
LOS ANGELES

FAMOUS FOR 
VARIETY

2121 W. 182nd ST., 
TORRANCE

LAMB 
SALE

-0-Lamb
SAVORY- NUTRITIOUS

13SE^^ilO^

BETTER WITH 
ADOLPH'SCHUCK STEAK

7-BONE ROAST ,AV< ». 39. 0-BONE ROAST »VE ,* 59'. BONELESS %Z 69>

SAVE 

30c IB.

STANDING
4-5-6 RIB Siv« 29c Ib

BONELESS CORNED BEEF
GROUND BEEF
BULK BREAKFAST SAUSAGE   McCOY'S BEEF SAUSAGE

SAVE 
20c POUND 69;

FRESH
GROUND 
HOURLY 399

THIS WEEK'S FEATURE 
"SALAD FORK"

HOW THE PUN WORKS:
One piece (knife, fork, etc.) will be offered 
each week for five weeks . . . you may 
purchase one piece for 19c with each 
$2.50 purchase. If your purchase is $5.00 
. . . you may purchase 2 pieces ... No 
Limit)

WITH EACH

$2.50 

PURCHASE

Out «««kly plan will continue foi two p«riodt . . . (hit 

will «llow you le compUl* «v«n lh« lirgol of pl«c« »el- 

mjl. (liquot ind milk ptodudt puichiui tucludtd )

COMPlETi PIICIS

AT MORi THAN

SO*. Off

NO PURCHASE NECESSARY FOR COMPLETER PIECES

IAVI •*

IAVI I* 

SAVI 10.

Select Pak Buttered BEEF or VEAL STEAKS /;,
OH BOY CHEESE PIZZA - 9* ounce
OH BOY CHEESE PIZZA-18 ounce
OH BOY SAUSAGE PIZZA - 91 ounce
OH BOY PEPPERONI PIZZA - 19 ounce »AV, *
RED'S BEEF TAMALES - 8 Count Bag ........ I*.,,..

LIBBY'S SEASONED

VEGETABLES i
Peas with PeaH Omions   Peas with Celery
Ptet in Cr*«m Smm   Com   Peas and Tomato** - Save 164

" ••• " m

FOOD:
Vege

BIRDSEYE FROZEN
GREEN PEAS   -CUT 
SPINACH - Chopped at Leaf 
PEAS & CARROTS   SOI 
BUTTER BEANS -"   FRi 
POTATO PATTIES FRll 

ReguUr Pkg.

XSH 
JCH

"LUBOV" Charcoal Filtered "OLD WATERFALL"
BONDED - 100 PROOF 

KENTUCKY STRAIGHT

BOURBON
Distilled ^ ̂ ^^ 

''KENTUCKY GOLD"
KENTUCKY STRAIGHT

WHISKEY
86

PROOF 
10 YRS.

$
OLD

Old Slyl* 
Sour Miih

QUART

OUR LOW PRICE

95

"L L CANADIAN"
IMPORTED CANADIAN

WHISKEY
ESPECIALLY ^ 

LIGHT
99

VandeKamp's.
  ID TULIP

SPECIALS
DUTCH CHOCOLATI 

CAM 159
Mtpto P«c«n, Chocolitt 

Chip AlmunO Ice Bo«
COOKIES 371

M.OCURRV MUtFUU
J3«

INGUSH JAM TARTS 33*

7 BIG S
THURS., FEkV 27 i


