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DENTURE
• IMMEDIATE DENTURES

• NEW MAGNETIC DENTURES

Extractions with Sleep
SAME LOW PRICES 

(W* Arrange)

REPAIR* . . . RtLINES
While U Wait

* Pensioners Welcomed 
DIFFICULT CASES

No Extra Charge

OPEN EVENINGS 
AND SATURDAYS

Dtntil Suriton

NO 
MONEY

Down
M Month*

to Par

DR. W HART ON
NO OTHER D'ENTIST IN OFFICE

1308 SARTORI DOWNTOWN TORRANCE 
ABOVE McMAHAN'S FURNITURE

| Frats Pledge Three 
'Men From Torrance

Throo TorraiKT studi'iit.s are 
unions .r)5 nii'ii who plodded to 
seven social frati'rnitios at 
Ix)ng Beach State College re­ 
cently.

They are Charles C. Clayton, 
! 18414 Prairie, Siynia Al|Uia Kp- 
i silon: Bill M. Meyer, 23013 S. 
i Berendo St.. Zcla Beta Tau> 
! and Robert A. Lugo, 22912 Pe­ 
troleum Ave., Tau Kappa Epsi- 

' Ion.
The new members participat­ 

ed in the ISlfiO Creek Week at 
LBSC which ended Friday with 
a formal dance in the grand 
ballroom of the Lafayette Ho­ 
tel, Long Beach. They also aid­ 
ed in a campus charity drive 
for the City of Hope.

Packaging Industry Racing Time To Find Cheaper, Better Product *
llv IIKYNOI.DS KNKillT
Although it rarely gc'ts any 

business news headlines, the 
packaging industry currently 
is in I lie throes of a feverish 
competition that could make 
the baseball pennant, races 
resemble a taffy-pull by com­ 
parison.

The contest involves the 
hundreds of companies which 
make glass, metal, plastic, or 
paper packaging for the my­ 
riad foods, beverages, and 
other household products de­ 
manded by our expanding 
population.

These packaging compan­

ies are pulling millions of 
dollars into research to de­ 
velop better and cheaper 
cans, cartons, boxes and bot­ 
tles— and for good reason. 
Successful sale of, say, a new 
"no-return' milk bottle de­ 
sign to a giant dairy com­ 
pany can mean health and 
profit, rather than stagnation, 
to the packaging company be 
cause of the huge volume it 
brings.

vb tV rV
Glass container makers 

currently are going all-out in 
the fight. They're betting on 
such items as colored bottles

for beverages, throwawa.v 
bottles for milk and beer 
and exira-sturdy treated jars 
and b o 1 1 1 e s hi put them 
ahead in the packaging pa 
rade. They're hoping tin 
year to boost their share ol 
the packaging field to about 
23 billion bottles and jars

Whether this goal is met 
will depend at. least partially 
on what innovations are of 
fered by makers of the com­ 
peting packaging materials.

There is no doubt about it, 
American industry subscribes 
to the old saying about the

We

Fradelis 
Dinners

PERKINS • Red • R

California

're Accomplishing Some Off The Fastest! 
Turn-overs In Town. • • And That's Why 

We Can Continue To Offer Both..*

LOW PRICES &
BLUE CHIP STAMPS

AT FOOD GIANT
FOOD GIANT'S OWN FOOD GIANT'S Own

GIANT 
PKO.

HERE'S "^ 
WHERE >ft

4 LOW PRICED SALE.DAYS
THURS. through SUNDAY 

MARCH 10, II. 12. 13 • Limit Rights Rsserved
TO FIND V 

YOUR NEAREST 
FOOD GIANT I 

MARKET IAll Purpose/faura Scudde|-
Detergenf

FULL 
QUART

PREMIUM • Rich-Bodied Flavor

TOMATO JUICE 19'
MIL AMI'S • Famous For Flavor _

1890 DRESSING 49e
HEMET • Ripe • Perfect Sandwich Garnish

JUMBO OLIVES 29'
BARTLETT • Halves in Heavy Syrup
HUNT'S PEARS : "--'
STOKELY • Unsweetened • Naturally Wonderful

ORANGE JUICE ^
BETTY CROCKER • Date, Orange, or Raisin Bran

MUFFIN MIXES 33

FRANCO 
AMERICAN

SPAGHETTI
PURE • TOMATO

HUNT1
CATSUP

FLAV-R-PAC • Frozen
Chopped or Leaf
SPINACH

2 25 2.292 25
'WISCONSIN • p^ie <* "* _ _

LONGHORN
CHEESi

yland
eat Italian stylo lupptrt • 
a quickly! And all the 
/ork't been done for you 
y Oh Boyl

SMOKED TURKEYHROU 

F THIN!

35

FROZEN 8-oz. Package

Pizza 39C 49C
OH BOY • Frozen Italian Dinner

Spaghetti & 
Meatballs 49C

Th« pick of. loWa'f choicest corn-fed tiork, 
those/EosUrn loins asiuro you. of extra flavor

All art trimmed of OXCCH (at beforo woigh- 
Incj,

EASTERN • Grain Fed • Fresh

U.S.D.A. Grade "A" • Fresh Frozen,

ROASTING 
CHICKEN

SVa to 4V2-lb. Average
Serva with delicious apple and raisin stuf­ 
fing for a surprise your family will really 
enjoy. Thesa plump meaty chickens are 
both tender °n<J l uicy • • • ideal '"' 
roasting!

U.S.D.A. Gov't. Qrado "Choice" or Food Giant's "Banquet Perfect"

BEEF RIB ROAST
RIB STEAKS 89<

$T fft
SHORT-CUT mr w|B 

OVEN- ml ^»aP
READY ^ RBr

KINGAN'S • Eastern • Mild-Cured • Extra Lean

SMOKED r VAc
PORK CHOPS cJ.rU i W lb.
FOOD GIANT'S "Banquet Perfect" • With Flavor Booster
BUTTER BEEF OR C 
VEAL STEAKS

OL' SMOKEY • Eastern

SLICED BACON «*49<
OL' SMOKEY • THICK SLICED

BACON 2 87«
OL' SMOKEY • Eastern

PORK LINK

•BUENA PARK
8932 Millor St.

• BURBANIC
4020 W. AlcimoJa Blvd

CANOGA PARK
21001 Sliorman Way

• COSTA MESA \
li-j 2300 Harbor Blvd. ;
Ilie EAST LOS ANGELES !
':•; 5644 E. Whitiier Blvd. i
iH« EL MONTE i
! i 1045 Exlino St. Next to Start i 
: i* GARDENA \
!| 14990 S. Crenihaw Blvd. ;
I* GARDEN GROVE
Kj 10V12 Kalello Avo.
[ : > HAWTHORNE
f:j 423 S. Hawlhorng Blvd.

[:• INGLEWOOD :
;;;i 11202 S. Crenihaw Blvd. :

Me LA PUENTE 
::<! 13925 Ellic.lt Av*.
H»LOS ANGELES
;•« 11208 S. Western Av*.
i» LYNWOOD
\"; 3831 E. Century Blvd.
I* MANHATTAN BEACH
; ; ! 2400 Sepulveda Blvd.
lie MISSION HILLS
ii 10321 Sepulvoda Blvd.

!• PANORAMA CITY
Hi! 8340 Van Nuyi Blvd.
|e RESEDA
S 18135 Shorman Way
Pit SAN PEDRO
::i 28849 Weitern Av>.
I* SANTA ANA
SJi 2724 N. Main St.
lie TORRANCE 
• :j 3731 Pacific Coail Hwy. 
:• TORRANCE (North)

1:1 4848 W. 190th St.
!>VAN NUYS
i| 7134 Sepulveda Blvd.
!• WESTMINSTER
Ijii 6831 Woslminstar Av».
lie WEST COVINA
i| 15906 San Bernardino Road
!• WHITTIER
f| 11161 E. Washington Blvd. 
II• WOODLAND HILLS
1 227.11 Viclory Blvd.

3-or.
Stcaki

SAUSAGE 4

MEDIUM SIZE* For All Uses

GULF CAUGHT 
SHRIMP • '• 69<
FRESH • NORTHERN • BONELESS

FILLET OCEAN 
WHITEFISH 49«

FARM FRESH PRODUCE
A School Lunch Favorite

I'Kg.

RUPERT'S • Frozen • Eastern

WHITING A'&fc. 35
FOUR FISHERMEN • Fried

FISHSTICKS

Sweet Navel
ORANGES
Juicy fresh flavor. Try sweet 
slices for breakfast, No sugar 
needed. Eat them for better 
health, too.

Fully ,

.. _- . Crispy • Crunchy Healthful • Nutritious

PEELER 1 CABBAGE ROMAINE
f. 2 i°"« 1C'lb <m n«adn mwNO Mei

FtngernalU
Solid, «arly, now 
inodi. Hod coinid 
'!, latoly?

BOCK
BEER

finest

In SAN PEDRO In GARDENA In HAWTHORNE In MANHATTAN BEACH In NO. TORRANCE
28849 24990 473 3400 4848

Weitern Crenihaw Blvd. S. Hawthorne Blvd. Sepulvedo Blvd. W. 190th St.
Ave. at Coinpton at 132ml tit Maiiriu cit Anzci

In TORRANCE In INC VOOU
3731 202

Pacific Coast Hwy. Cr«n»how fllvd.
at Hawthorno at Imperial

proverbial "ounce1 of preven­ 
tion." Hecently Long Island's 
Republic Aviation Corp. 
played host lo over MOO 
youthful scientists and engi­ 
neers — teen agers who are 
members of eastern and mid­ 
dle Atlantic JETS clubs—for 
an all-day technical sypmos- 
ium. JETS stands for Junior 
Khginecring Technical So­ 
ciety, a national organization 
started in 1950 by Michigan 
Stale University as a coope­ 
rative effort through which 
industry, scientific societies, 
and educational institutions 
may work together to simu­ 
late interest in high-school 
scientific studies. After 10- 
years of operation Jets has 
expanded to almost 400 chap­ 
ters in 35 states and two for­ 
eign countries.

•& & Tfr
This Is a good example of 

how American industry is 
working to build up a reser- . 
voir of skilled technical peo-' 
pie for the future. Republic 
alone sponsors 12 JKTS chap­ 
ters in various high schools 
on Long Island — supplying 
funds for equipment used by 
the students in scientific pro­ 
jects and also furnishing 
technical know-how through 
company counselors assigned 
to work with the high school 
chapters.

Things to come—Soon (o he 
marketed is a folding, alum­ 
inum-frame baby's crib Hint 
weighs a mere 13 pounds; its 
nylon-web ''floor" reportedly 
is .soft enough to serve as 
a mattress . . . For offices, 
there's a new typewriter that 
emits two musical notes iii«> 
sle;.ul or the traditional 
"ding" \vh»n. the end of typed 
lines nears ... An Eastern 
company has developed a 
"super-glue" said to he so 
potent that a .single drop will 
hold two tons suspended; 
it's recommended for repair­ 
ing weighty porcelain and 
enamel item'', such as baflt 
tubs and sinks.

Revival — A successful air: 
vertising message of a gene­ 
ration ago is being revived, ft 
is the famed B-U-L-O-V-A. 
Bulova Watch Tinip radio iii- 
nouncemcnt which, when lif- 
trodueed in 1926, was the 
first "spot commercial" in the 
then-new radio industry.

The technique, developed 
to associate Bulova with the 
correct time, was credited 
with helping start the firm's 
upward sales spiral in the late 
1920's — a spiral that has 
made Bulova the largest man­ 
ufacturer of jeweled watches 
in the industry today.

The company also plans 
expanded use of print adver­ 
tising for its 1960 line of 
watches, radios, portable ster­ 
eophonic phonographs, elec­ 
tric razors and other pro­ 
ducts. No television is sched­ 
uled at present.

Explaining the use of print 
advertising, Tad Jcffery, vice 
president and director of ad­ 
vertising, said: "Selling a 
watch requires more than a 
transitory impact. Therefore 
we feel we need the durabil­ 
ity of print ads to help reg­ 
ister our messages most ef­ 
fectively. Fine jeweled watch­ 
es are F°ldom boutrht on im­ 
pulse. The sales story must 
he presented In a manner 
that cnn be studied and absor­ 
bed. Print media are Ideally 
suited to this task."

Beware of Spies—Gleaning 
Information about one's rivals 
nnv have originated with the 
military in bvgone centuries, 
but today It's beeomine in­ 
creasingly important in Amer­ 
ican business.

Businessmen want advance 
knowledge about such thlnt's 
as the other fellow's new pro­ 
ducts—the teehnoloi?l"al sec­ 
rets behind them, sales cam- 
paiffns being nlanncd, and 
similar valuable information. 
A trade magazine recently re- 
port-d "industrial spying" is 
on the Increase.

Some forms of snooping: 
hiring men away from com­ 
petitors, overhearing "pri­ 
vate" conversations at trade 
gatherings, and using a hell- 
copter to view a rival'* ex­ 
panded plant from the air.

Bits 'O Business — Many 
newspaper nublishern are 
looking into the added busi­ 
ness of printing advertising 
circulars on newsprint as a 
way to boost hard-to-get prof- 
Its ... People who like trailer 
living uro exnected to snend 
nhnut S(V7R-ni!llinn for some 
1 no 000 new "mniiii ( . home'-" 
this vear . . . Pnntriels for 
f'ttli'-o ennstric'llnn n™*r>r'ls 
In Hip rnntlrtpninl TT S )„. 
•Taniini-v. down fh-o nor cent 
from ('"> .Tnnuiirv in*<i figure,


