.

, TORRANCE HERALD
—

—————

IN GOING OVER. TWe DOPE
e P

Y
LA

GBI .
A

ST WEEK— UERES MM W)gz
HOW OUR, BEXPENSES BALANCE - CARFARE  — o8
AGAINST CUR ~ SALARIES~ P BREAD DACON,

‘ ! CHEESE, SOUPMEN,

ANDADILL Piet

SALARY. 00
EXPFoRwg 998
BAL-.08

lin-iah l They;re,Alway's’ Willing t

NOW SUPPOSIN' We Gt
OT OF A JOB ~THIS WINTE R~
HOW N THUNDER= CaM wE
SAVE ENOUGH ouT op TEN BOMES -
AT THE PRESENT COST OF MEAT, £Tc,
TOTIE US OVER 1L THE Fowe !
Buoom- - IONERS

WE MIGHT TRV
VEGETARIAN LviNg

=

o Try Anythipg for One T,ime Lk

HEY| PAL—
WOT KIND OF A
GAME (5 Tus 2

YOU ASKED ForR
TWO BITS wormw ot

Tuesday evening 'of Mr, and Mrs,
W, M. Schildmeyer, 2714  262na
street.  Mr, and Mrs, Johnson are
vacationing \in. Southern California.

was jn charge of the food Halo

and ‘was agsisted by Mrs. T, A, ity
Johnson . and. the ' Misses Helen
Smith and’ Melen Johngon, both
Girl Reserves of Harbor City. The
next regular mecting ‘of . the local
unit will bé held at the Y.W.CLA.
building -on

isfactorily, .

Mr. Elmer Skinner of the Skinnet
and. Cooper ' Grécery of Retlondo
boulevard has' returned from g re-

BUSINESS AIVALAY 15 MOREMHarbor iy Notes

r. and Mrs, Teichner of 261st

vA very successful food sale was
held on Saturday at Lanovic's Meat
Market on Belleporte avenue by the'
local ' YiW.C.A. /unit to further the
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who has been named Lol and her Mr. and Mrs, Alvin Johnson of
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; What hépperis inagood -
- ICE refrigerator

0

2 FCE, in a properly .cons. .

structed and  operated
refrigerator, creates a con-
stant circulation of pure,
cold air, thus removing food
odors . through the outlet
and - preventing unappetiz-
ing interchange of food
flavors, The cycle of air

, In an address delivered before
the conference on retail distribu-
tlon “in " Boston last night, arl
Sams, president of the J.
ney Company operating neaxl
5 retaﬂ'dry‘mds“mmﬁ'mﬂ,‘ "The
objective of the chain store ‘man-
ager is, and should be, in the av-
erage case, identically the same as
that of the Independent. store man-
ager. If he is in the right job, he
looks upon his work as a service
to which his commiinity s entitled.
And he has .a right to expect a re-
ward only in proportion ' td the
service rendered.

| in a well iced refrigerator Y “Rivalty has' ‘always existed, | younding trade territory in: which
| is, éxactly as shown in the sometimes friendly, sometimes not | 10¢al merchants share.
-ieht- i ation. And . 80 friendly, between and among 2. “The scientific  merchandising
right-hand illustration indepéndent merchants, just as it | policies followed by chain units

it is this constant circulation of cold. purified air which
explains“the ‘incomparable freshness ‘of .ICE-kept foods,

To enable ICE to serve you most satisfactorily; be sure

you have a refrigerator that is_well insulated, txgh
2% joined together and built to let air circulate freely. We
shall be glad to ‘help you select a properly constructed their business Yelationships should
refrigerator and to see that it is kept well filled with fce . | be. On the whole, they, are some-

2 \What less selfish,
UNION ICECO “Storekeeping can be made
R. E. BUDGE, Local Manager 5

doés between chain stores and in-
dependents.  This condition will
always obtain. ' T feel that the un-
friendly attitude in business is be-
coming less marked, Men have ac-
cepted a broader view of what

and his 8, The t

Address of Earl Sams, President of J. C. Penney Ch‘niin, Be-
fore Retail Contereglce Says
pendents, and Widen Trading Territory

[ o R

to policles and a' knowledge of mer-

Chain Stores Help Inde-

possible mendce to'the community’s
prosperity ?
- “My attention was recently called

Research of the University or Colo-
rado, in which tMe following were
listed. as advantages aceruing to
othier merchants  because  of the,
presence-of chain’ stores in
community:

1. Well-khown chain’ stores lle‘]n
to bring .in trade from the &ur-

the

8ive the alert and progressive .mer-
chants something to aim at. They|
can study .the policles of the
chains, emulating their good points
and discarding those not applicable
| to individually owned stores.

8. The better merchants prefer
that their competitors have the.sta-
bility awhich comes from scientific|

chandising. Inefficient competitors
are recognized as more of a handi-

serve men and women to the mu-
Phone Torrance 193-R 2319, Arlington. Avenue

tual advantage of the store-keeper
ORI LIRS RN %

contributes the money; the store-
¥ Keeper contributes knowledge, skill,

jud, and the’ buying ability of
an .organization so. that the cus-

tomer’s money is invested in the
mast economical manner.

“It would seem that a merchant
I in any community, regardless of
prevailing requirements, should be
the Servant of his public. And this
deduction applies with equal force
to hoth ithe chain store and the in-
dependent retailer.,

‘“Viewed fin this light, the rela-
tionship that properly should exist
between the chain store and the
independent store is that relation-
ship which should exist between
two men who happen to be engaged(
in the same kind of business.
“Already a. large percentage of
the independent - merchants are
broving to themselves that their
early ‘fears of chain stores were

cap to . merchants thgr:
dare well managed and Jsoundly, fi-
nanced c¢hain stores, g o)

“Not long ago, my attention wag
called ,to an instance in which a
chain store was located opposite’ a
vaecant “lot. In  minimum”' timé
thereafter stores were built bn the
dot and occupied ‘by*indepondent
meorchants who desired to be lo-
cated as near the ‘chain ‘store as
possible. . Incidentally, both~ * of|
them are today enjoying a thriving
business. ¢

“It is increasingly - common  for
chain store representatives to be
reminded by independent merchantg
that they consider {fie influence of
the chain' sfore a deciding factor
Jn_increasing the trading radius of
a4 community. /It has been proven
In many instances that customers,
travel a great 'many miles further
to trade in communitjes” where na-

'm "
e 9
{ K H street, are proud parents of a haby cont trip to Nebfaska: whete  he
L 1 k daughieroiwho; pielved o nts: elieir visited with relutives and friends.
) ' 1 /home Tast Monday. The little lags
AR R R AN

mother, are, progreszing {most sat- Marysville were dinner guests’ on

local wdrk here.

Mrs, H. Hickman

Sept. 24,

Belleporte avenue, 'on

e e )
'

s indlaga tionally - advertised chain. stores A ol g
¥ "Any  corporation which might m::y borfound; o o T})e J. C. Permey Cbmmy, WlthmOl'e th-an a thOll- o
UAte an:lts slipreme Oblacklvg, the veals thu‘tmi't ‘Ils s‘norte t‘ll:a chain ;«to‘:e‘ St L 8 S v is ! 1 i
i ation ; artmen - in 48 ¢ h
B o S o ey sand Dep. t Stores in tates, elping
project, deserves to fafl, ‘and be- | 94t-0f-town customers. They are Val'ues.

cause of its inability to apply right
‘principles in. its operations, little

throughout the country is not. goy-
erned solely by the sum total of
financial resources these merchany
dising groups can, command. . It iy
a matter of deepest conviction with
me that neither the chaln store nor
the Independent merchant can af-
ford to depend upon what he now
has, in order to get more. Money,
of itself, does not make more mon-
oy, .
“The successful merchant of the
future, whether with a chain store
system “or® operating as an inde-
pendent merchant, will necessarily
be that individual who brings to hig
community  merchandise that it
needs, and under the most favor-
able conditions possible, His con-
duct, both as a distributor of mer~
chandise and as a oltizen' in' the

, muat ; that
community’s contidence and justi-
fy its tr

Kellys are designed

inclined to look around to compare
atyles, values and prices. More-
over. the purchases for the ‘entire

clalty shops, hardware stores and
other ' merchants get thein rfull
share of: this. out-of-town business,

"The merchant is, in the stricts
est sense, accountable to his com-
munity as a merchandising sevvant.
No community should be expected
to Bupport him, to buy his mer-
chandise, unless his operating plan
18 upun})mlcal and his buying poli-
cles in” accord with his comniuni-
ty's néeds, Certainly, every! mer-
chant, whether chain store opera-
tor or an. Independent store, must
consider himselt a distributor 'of,
merchandise.  He is an individual
whom the community rewards ac-
cording to the ' chavacter 6f  the
services rendered.”” ' {

The ¥, C. Penney company will
open  their store in ’l‘orvnnoq on
next Thursday evening, August
19th, / / %

ge.

“The average chain store system
is but the elongation of an inde-
pendent store—a group of stores
being operated by methods which
Jhave been proved profitable in a
successful - independent store. A
atore's subsequent growth into a

for service

Kellys are built to give service—built from
the inside right through ‘to. the outside to
sum'd up under heavy loads and on tough..
roads, .

: "nl‘bm]gco
e gnsga

o WAY.

More than
Workmanship,
AT LOWE
possible.

It will be a thoroughly Modern
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: t%%t will mlgt)lt your continued

-Only as we serve can we hope to

stantially lower prices to all our _
that—it means Better
Better Materials,

PRICES— than would otherwise be

Our New Store Will Soon Be

Millions of Families to get the utmost in ,
Buying for More Than a Thousand Stores means

T

ustomgrs. .
Qualities, Better
etter . Values—all

Cash Prices and no Deliveries

means la
Complete neivv
Goods, Ready:

large saving in overhead
expense and Lower Prices for
Quality Goods. :

stocks of Dry
to-Wear, Cloth-

ing, Furnishings, Shoes, Notions,

Our Buying Power
Is Your Savin

g THERE never was a_ time /in the history of Mer-
~ = chandising, when economic distribution meant so

-~ much to the People of America, as right now.

Power

hope for . its permanent success ¢
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